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Health Plans Operations in the Kansas City, Missouri regional office for the 
Centers for Medicare & Medicaid Services.  She currently works as a 
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Tim Hoogerwerf is a Senior Analyst with the Health Plan Management System 
(HPMS), and has been with CMS for 11 years. He is responsible for several 
HPMS Modules and associated functional areas, among which are Marketing, 
Auditing, Compliance, PACE, and Surveillance, as well as contractor oversight. 
  



2 
 

Kehm, Jennifer 
Health Insurance Specialist, Division of Surveillance, 
Compliance & Marketing, CMS Baltimore 
Jenny Kehm works for the Centers for Medicare & Medicaid Services (CMS) 
Baltimore office in the Division of Surveillance, Compliance & Marketing. Ms. 
Kehm began her CMS career 9 years ago, where she focused on serving 
beneficiaries through education and outreach. She has extensive experience 
working with beneficiaries, partners, congressional representatives, and 
Medicare plans.  
Over the years, Ms. Kehm has held a variety of positions within CMS including 
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She is a graduate of the University of Maryland and holds a Masters degree in 
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Chevell L. Thomas has been a health insurance specialist with the Department of 
Health & Human Services in the Centers for Medicare & Medicaid Services for 
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developing, implementing, and monitoring health care delivery systems for 
disabled and low-income, elderly populations; developed Federal regulations and 
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Mr. Thomas is currently in the dissertation phase of his doctoral studies in health 
policy at the University of Maryland, Baltimore County.  He holds an Ed.S. in 
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